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IN INFART WE TRUST

Urban art & Music Festival

September 2nd, 3rd, 4th  2011

Bassano del Grappa, Italy

Civic Museum – Ezzelini's Castle – Ex-Garage Nardini – Arena Cimberle-Ferrari

Infart Collective and DEVO by SNACKulture present “IN INFART WE TRUST- Urban Art & Music Festival”, this is the 5th edition of an event you can’t afford to miss  focusing art, photography, cultural and international music, hosted in Bassano del Grappa from Friday 2nd to Sunday 4th of September 2011.

Sixty artists of national and international contemporary scene will be present in four different location of the historical center with their performances, art installations, exhibitions, site specific works, live concerts and Dj set.

“IN INFART WE TRUST” it’s the concept, pretentious to all appearance, chosen by the collective. In shoot, believe to the festival means believe to the hosting city and trust the potential of a small reality able to attract the attention and the interest of the European artistic scene.

The communication style is characterized by sober and cheering tones, by colors and images profoundly connected to the local tradition and they are treated in an original and fresh manner. This innovative approach is, since its origin, the hallmark of this group of artist from Bassano.

Of particular importance is the choice of Arena Cimberle-Ferrari as the beating heart of the Festival. At the end of the festival, this historic location will disappear to make room to the new Botanical Museum. So this will be the last chance for this place to be a container of musical and artistic performances, the last occasion to host big names of street art and celebrity of national and international music scene.

The walls of Arena will be artists’ canvas: from Spain Zosen, Kenor and H101 and their colorful geometries; from France the precision and graphical sign of Remed, Amose, Tilt and Honet; and also Won ABC from Germany, Steve Locatelli from Belgium and Nychos from Austria. A melting-pot of shapes, symbols, creative and different personalities for creating a unique and one-shot work.

The Arena Cimberle-Ferrari will be the container even of the coolest party in late summer: Eastpak Happy New Year, Eastpak weblog event that lands in Bassano on Saturday evening after several stops in Europe.

Special guests the swdish duo Savage Skulls, which will bring their tropical house, that has made him one of the leading groups on the important American label Mad Decent, for the first time in Italy.
Sharing the stage Ackeejuice Rockers, Infart musical project, back from numerous performances in italian clubs and fresh winners of the URSA Major Remix Competition by Trouble & Bass label from New York and Dj Cyco alongside Lady Gisa.

The After Party will be held in the historic Shindy Club, a short distance from the center of Bassano del Grappa. The entrance to the club is only for members.

Also Sunday is dedicated to the music, with the live show of HATE BOSS, Treviso team that combines the power and impact of a rock concert to the frenetic redundancy of a dj-set.

Arena will be open and free-entry for the whole duration of the event, and there will be: food and drink stands, a Shop Area where you can buy official Infart merchandise and others urban culture products. There will be also a backstage area for the reception of sponsors, accredited – for this event - press and host. 

At the Ezzelini's Castle will be on stage the first Kids of Grime, a photographic and musical performance about the London urban culture known as Grime. The exhibition is curated by Verena Stefanie Grotto, Italian photographer and blogger who lives in London and since years she follows one of the most bubbling underground scenes today.

The Castle  will be the background of different dj set and also of Jammer live show, one of the leading figures of this London phenomenon.

The exhibition will be open all weekend long from the 2nd till the 4th of September. 

At the Ex Garage Nardini some site specific installations, some of the most extroverted italian artists such as Ufocinque, 108, Aeighenes, Guildor, Diego Knore, Koes, Manuel Pablo Pace, Sika, Cera and Giovanni Pasini. They’ll contribute to the space improvement and to the creation of a real outdoor atelier, which will be active, all Festival long. There will be a 360° crowd’s involvement thanks to an ad hoc mounting. The peak of the exhibition will be on September 4th with a finissage aperitif.

The Music Civico will host the ambitious project Vulper Pilum Mutare, an exhibition curated by Carolina Lio wih Infart Collective collaboration. Street culture, new punk, freaks, pop surrealism were regarded until lately as niche expression, but now are a part of the official art dictionary. Vulpus Pilum Mutare exhibition wonders about how this turn of mind happened, and does this inviting about 40 italian artists from different generation, media and variant cultural backgrounds such as Matteo Basilè, Franko B., Roberto Baldazzini, Saturno Buttò, Massimo Giacon, Paolo Grassino, Andrea Mastrovito, Nero, Laurina Paperina, Dorian X, to interface on an hybrid and ambitious project. This project presents, thanks to cult names of Italian underground history, to artists who have now become institutions that are ready to react and through a new generation of creative with no fear and prejudices, an overview to take stock of the situation of the new real art language and of its origins.

The vernissage is scheduled for Friday, 2nd September and the exhibition will be open till Saturday, 10th September. On the occasion of the event will be printed a 136 pages catalogue, with English and Spanish translations.

As in the previous editions the entrance to all the locations of the Festival is free.

IN INFART WE TRUST  is possible under the patronage of the Regione Veneto and the Comune di Bassano del Grappa and under the business that support it: : Ditta Bortolo Nardini, NewEraCap, Eastpak, Fuoribiennale, Montana Cans, Grafiche Leone, Rival, Offine micrò and Sem

INFART COLLECTIVE

Infart Collective in passion, is communication, is Urban Culture sharing. Since 2007, the collective¸ is involved in the organization of exhibitions and events with the aim for an unconventional promotion of the underground unconventional art. 

Our language and our communication methods are developed to be able to strike and involve audiences away from the Urban Culture and also to galvanize who feels a deep love for this art. For those who, like us, can’t live without art

Infart is our way to demonstrate this visceral cultural need, an art event ever at the threshold of innovation, a doors burst open to the world of Urban Culture, a way to celebrate this new language born from an overwhelming need of communication. With the arrival of the new millennium, the Urban Culture - initially identified with the New York writing scene of the 80s – knows a new life. New techniques and new methods of diffusion (first of all web), a formal an aesthetic revolution, a stylistic innovation, a fusion with graphic art and the influence of the new media turn the classic Urban Culture into a dynamic and open movement. An eclectic movement spread globally.

Stickers, posters, stencils, mosaics, art installations and urban environments alteration, are just some of the ingredients that nourish this new cultural and artistic scene.

Street-artist figure distance himself from that wrong image of the outsider artist, acting on the illegal. The art produced by this new street-artist can no longer be considered or act of vandalism or defacement of the urban environment.

Art galleries, art collectors, cultural institution and also the audience that enjoy Urban Culture Works on the streets,  look at this phenomenon with renewed interest,  recognizing all its aesthetic, artistic and innovation values.
Urban Culture sets foot overbearingly in the world of the contemporary art shaking off that underground label for decades confined in marginal spaces.

Our mission is nothing but his promotion, by any means, with all our strength.

www.infartcollective.com
SNACK CULTURE

Snack Culture is taking pleasure in cultural contents, more and more compressed: a taste of music with the podcast, a two minutes podcast, mms or sms. The pace of life today are accelerated ,the time dedicated to see videos, listen to music, read a book or look a movie is reduced to a few minutes; you choose between different option as if you decide on different snack. 

Communicate in the shortest time possible with a video that doesn’t necessarily use the language of advertising has become a real boom, suffice it to remind Nokia, CocaCola and Calzedonia. These three companies have shot short films to tell its story and to introduce new trends. Another example is the web-based platform explosion like Qoob, Fox, Current where you can find all kind of short movies. One among all: You Tube.

Short format and short movies are everywhere: television, planes, trains, waiting room, stations, cellphones and also taxi… these movies are now part of everyday life.

The various fields of cultural industry are showing a trend to read books, listen to music and watch video as if they were snacks: immediate and rapid use.

The target range seems to be the one of young people between 15 and 30 years old, who spends a minimum of 20 hour per month in internet, and the number of hours is growing year by year. 

That’s explained the name of our business: each of us is a fragment with specific kills that once put together create what we love to do. We  wake up everyday happy to do what we are doing, and guys…is not a trivial matter.

…our art, is the art of fragment... 

www.snackulture.it
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